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KNIOYEBbLIE MOKA3SATE/IN PbIHKA

B paHHOM oTyeTe npeacTaBNeH aHaAM3 JaHHbIX MO MPOM3BOACTBY, MNOTpeG/eHUIo,
BHYTPEHHMM, SKCMNOPTHLIM U UMMOPTHBIM IPy30MNepeBO3Kam Cepbl.

Mepuog otyeTa - HOAGPL 2015 roga.

UcTouHMK aaHHbiX - OCI'C, ctatnucTMKa rpy3onepeBo3ok P/, ®TC

3a HoAbpb 2015 roga B P® npoussegeHo 516,5 TbiC. TOHH cepbl, 06BEM MPOM3BOACTBA
BbIpOC OTHOCMTE/IbHO YPOBHA MPOLLJIOro roja U OTHOCMTENIbHO OKTAGPA 2015 roga Ha 9,7% m
6,9% COOTBETCTBEHHO.

MoTpebneHne cepbl Bblpocno Ha 21,8% K oktaopto 2015 roga, otHocutenbHo 2014
notpebaeHue Bblpocao Ha 0,7%.

O6beM wmMnopTa cepbl B HoAGpe BbIpoC Ha 29% K okTabpio 2015 roga, HO HMxe
OTHOCUTE/IbHO NpOoLUIoroAHero uMmnopta Ha 10,3%.

Mo akcnopTy 3apMKCMpoBaH pocT K oKTA6pto 2015 roga Ha 39%.

3a 11 mec. 2015 roga npon3BoACTBO COCTaBMIO 5 496 TbIC. TOHH, YTO Bbilwe ypoBHA 2014
roga Ha 1,1%, noTpeb6seHue BbIpocao Ha 5,2% K 2014 rogy, CHMXKEHUE 3KCNopTa COCTaBWUJ/IO
26,6%, a UMNOPT BbIPOC Ha 62,9%.

JAMHaMMKa NPOU3BOACTBA-NOTPe6IeHUsA cepbl B PO
ThIC. TOHH
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PucyHoK 1 luHamuKa npoussoacTea-norpebaeHus cepbl B PO —2014-2015, TbiC. TOHH.

CornacHo nporHosam, B MPOM3BOACTBE YBE/IMYMTCA [ONA CEPbl, NMPOU3BOAUMOM MpU
nepepaboTke HedTU. ITO 06YC/IOBNEHO MNPOrpaMMOM MOJEPHM3aUMM, AEMCTBYIOWEN Ha
poccuMckux HIM3, B pe3ynbTaTe KOTOPOM BbIMyCKAOTCS JOMO/IHUTE/IbHblE 06 beMbI MPOAYKTA.
MporHo3 go 2019 r. npeaycmaTpuBaeT poCcT 06bEMOB NPOM3BOACTBA A0 7,5 MJIH T (B OCHOBHOM
3a CYeT yBE/IMYEHUs KoJiMyecTBa nepepabaTbiBaeMoM HedTM M NepepaboTKM OTXOAALMX
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rasoB MeTanyprm4yeckmx ﬂpOl/I3BO,£|,CTB). 710 BbIHYXXJa€T l'lpOl/I3BO,£l,l/1TeJ'Iel‘/'1 yBeJ/IN4NBaTb
CKJ1aACKMe 3amnachbl, a TaKXKe UCKaTb a/ibTEPHATUBHbIE Cnocoo6bl NpUMeHeHnA cepbl.

AI/IHaMl/lKa HMIIOPTA-3KCIIOPTA CEePbl

TBIC. TOHH
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PucyHoK 2 luHamuka nmnopta-skcnopra cepbl B P® —2014-2015, TbiC. TOHH.

B Hoa6bpe 2015 roaa 06bEM 3KcnopTa Bblipoc Ha 39% K okTsa6pto 2015 roaa, KpynHeEMLLIMMM
3KCnopTepamMm ABNAIOTCA NpeanpuatTvMa [asnpomMa, A0NA KOTopbix no utoram 11 mecsaues
coctaBnsaet 68%.

C anBapsa 2015 roga B o6beme MMnopTa yuUMTbIBaOTCA 3aKynku KpbIMckoro TutaHa, Aons
MMMOPTA KOTOPOro no utoram 11 mec. coctaBnseT 25% oT 061IEepPOCCHMMCKOro MMMNOPTA CEPbI.
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KOHTAKTBI:

000 "MHdoMoHuTOP"

620039, CeBepanoBckasa 061., r EkatrepmHbypr,
yn. JIYKuHbIX, 4 5, odpuc 312

Ten. +7 (343) 271-01-25

E-mail: director@info-monitor.ru

O KOMITaHUH:
http://info-monitor.ru

I'oTOBEIE MapKETUHI'OBbIC OTYECTHI:
http://www.b2b-research.ru/
sales.infomonitor@gmail.com

AaHHbIU dokymeHm nodzomosneH komnaHuel 000 "MHpoMoHuUMoOp" UCK/IlDYUMEeIbHO KakK
UHOPMAUUOHHbIUI nNpoOyKmM, U HU B8 Kakol Mmepe He As/afemca 0@uyuaibHbIM
npedsioxeHuemM O/ NPUHAMUA KAKux-Aubo peweHul, a Makxe NOKYNKU Uu/su npooaku
Kakux-1ubo yeHHbIx bymaez, npas, o6beKmos uu mosapos.

MHpopmayua, Ha kKomopol OCHOBblBaemMcsA aHasnau3, 6bla NnoJiy4eHa U3 UCMOYHUKOB8,
Komopsble, N0 Hawemy MHeHUIo, AB/IAMCA HaAOeKHbIMU.

/lloboe, nosHoe unu YAacmMu4yHoe, pacnpoCcMpaHeHue UuaU MmupaxXuposaHue OaHHO20
OOKyMeHmMa JOJI}KHO OocywecmsaambCca C NUCbMEHHO20 paspeweHus KomnaHuu 000
"MHgoMoHumop".
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